
LOGO
Tips for your

P R O J E C T
CHOOSING YOUR DESIGNER
Be sure  to : 

R eview por t fo l ios . Look for  over-
used shapes  and design e lements.
As k  a b o u t  p ro j e c t  a p p ro a c h  a n d  
methodology to  des igning logos. 
Be  cer ta in  that  your  designer  wi l l  
not  be tak ing a  bl ind stab in  the 
dark . 
Ask  for  references. What  do other  
c l ients  say?  
O p e n  d i s c u s s i o n s  w i t h  s e v e r a l  
c a n d i d ate s . Co m m u n i c at i o n  s k i l l s  
p lay  an essent ia l  ro le  in  success-
ful  projec t  outcomes. 
Ask  quest ions  -  c lar i fy  projec t  up 
f ront : scope, schedule, fees, r ights, 
etc .

CHOOSING YOUR LOGO 
When selec t ing your  logo k eep these 
concepts  in  mind: 

Readabi l i t y  
Memorabi l i t y  
Uniqueness  
Appropr iateness  to  your  business  
and mark et  
C o nv e y a n c e  o f  p r o f e s s i o n a l i s m  
and stabi l i t y  of  the business  
Successful  conveyance of  the logo 
in  any s ize  and any medium 

KEEP IT  SIMPLE 
A  s i m p l e  l o g o, o n e  t h a t  i s  n o t  to o  
busy complex or  intr icate, i s  a  pr ized 
q u a l i t y  i n  a  l o g o. B e fo re  yo u  s e t t l e  
o n  a  d e s i g n , a s k  yo u r  d e s i g n e r  t o  
s h ow  yo u  a  s a m p l e  o f  t h e  l o g o  re -
duced to  a  smal l  s ize. A  good rule  of  
thumb is  that  i f  the logo works  wel l  
in  a  business  card s ize, i t  wi l l  sca le  
up nicely  to  other  s izes. 

BL ACK AND WHITE 
A  s o l i d  l o g o  w i l l  r e t a i n  i m p a c t  a n d  
power  in  b lack  and white. Logos  that  
d e p e n d  o n  g r a d i e n t s , d r o p - s h a d o w s, 
and other  ef fec ts  wi l l  of ten lose  much 
in  the black  and white  test . 

Ask  your  designer  to  create  a  black  and 
white  (not  grayscale  or  shades  of  gray)  
v e r s i o n  o f  a  p r o p o s e d  l o g o. T h i n k  
about  how this  logo wi l l  t rans-mit  over  
fax , on company checks, in  the newspa-
p e r  o r  p h o n e  b o o k , o n  p h o t o c o p i e d  
documents  etc. I f  the logo passes  this  
t e s t  yo u  c a n  fe e l  c o n f i d e n t  t h a t  t h e  
logo's  integr i t y  i s  good and wi l l  meet  
future, and some-t imes unforeseen, ap-
pl icat ions. 

THE COST OF COLOR 
W h i l e  d i g i t a l  p r i n t i n g  h a s  m a d e  f u l l  
co l o r  l o g o s  a f fo rd a b l e, t h e re  a re  s t i l l  
s i t u a t i o n s  w h i c h  m i g h t  c a l l  fo r  s p o t  
color  appl icat ions. I t ' s  s t i l l  advisable  to  
have a  1-2  color  vers ion of  your  logo.
	
FONTS!  
The use of  t ypeface is  cr i t ica l  e le-ment  
of  your  logo design. I t  i s  ever y  bit  as  
impor tant  as  your  logo image-r y. Keep 
an eye out  for  legibi l i t y. 

PRINT IT  OUT 
When your  des igner  submits  logos  to  
you -  pr int  them out  and examine them 
on paper. The point  of  th is  ex-erc ise  is  
s imply  to  v iew the logo in  another  me-
dium. Pin  i t  up on a  wal l  and look at  i t  
f rom a  few paces  back. Look at  the im-
age in  a  mir ror. Look- ing at  your  logo 
on paper  wi l l  help  you see i t  f resh and 
h e l p  y o u  p i n - p o i n t  a r e a s  r e q u i r i n g  
change. 

CLIPART 
Some designers  incorporate  c l ipar t  d i-
rec t ly  into logos and combine i t  with  a  
f a n c y  fo n t !  A n d  i n  s o m e  c a s e s  t h i s  
works. I t ’s  poss ible, however, an-other  
logo contains  the exac t  same ar twork!  
Yo u  m ay  w a n t  t o  a s k  yo u r  d e s i g n e r  
about  the or igins  of  any i l - lustrat ions  
in  your  logo. 

FILE T YPES
Your  designer  should supply  you with 
several  formats  and f i le  t ypes  of  your  
f ina l  des ign. Each appl icat ion of  your  
l o g o  m i g h t  re q u i re  d i f fe re n t  f i l e  fo r-
mats. .Be  sure  to  obtain  f i les  cov-er ing 
these bas ic  needs: RGB, CMYK, Pantone, 
b lack  and whi le, grayscale, vec tor  and 
rastor ized. 
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